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Welcome to a fresh format
About the Forum producer

Our format

The Consilient Consultancy is not a media company
nor an event management company. It is a niche
management consultancy firm specialising in
supply and demand sides of healthcare system
financing. With 31 years’ experience of working in
and consulting to the insurance sector and to
governments, the last 12 years focusing on health
insurance, I believe Consilient is well qualified to
produce such an event.

We believe that a new format is required to breathe
life into health insurance conferences in the region.
We believe that smaller, more intimate events offer
greater, more valuable networking and knowledge
transfer opportunities. We have seen this format
succeed at a number of events in Europe over the
last two years.

The art of good conference production
Over the last decade I have attended and spoken
at health insurance conferences around the globe.
Some were good but many were not so good.
The art of good conference production relies upon
relevant content, engaging speakers, first class
facilities and ensuring the event not only educates
and informs the audience but provides value for
money.
Beyond that, it should offer great networking and
be an enjoyable experience for all involved.

Previous event formats
Over the last 12 years I have seen at least 8
organisations producing insurance conferences in
the Arabian Gulf. Most of these were held in
Dubai. Indeed during one year, there were no
fewer than 6 such conferences. Several event
organisers have since left this crowded market.
We now have fewer conferences on health
insurance in the region: notably 3 in Dubai
(including this one) and one in Muscat.
However, the format remains largely
unchanged…typically 2 day events, relatively well
attended on the first day with few delegates
turning up for the second day. The speakers are
usually the same group of people, mainly from
within the region and covering the same, recurring
topics.

Whilst the themes should be relevant to the region,
speakers should have global experience to bring
insights from other parts of the world.
We have retained the 2-day format on the basis that
many of our audience and speakers will be travelling
to the forum from overseas. The event needs to
offer a breadth of content that would justify the
travelling time.
Importantly, this is a “how to do” not “what to do”
event.

Knowledge transfer
Many of our speakers will have experience of
speaking at conferences around the globe and will
generally be high level executives who can bring
their globally acquired experience to our audience.
We can learn from speakers who not only have
international experience but who have experience
of markets with different challenges. For example,
the opportunity for knowledge transfer between
Middle Eastern and African countries is enormous
yet previous “Middle East and Africa” or “MENA”
events have failed to attract more than 15-20% of
speakers and delegates from Africa.

The audience
We have also aimed to attract a far more
international and senior audience that will provide
more valuable networking opportunities rather than
those provided by the traditional delegate profile.
I hope our approach will inspire you!

Robin Ali
Head of Practice, The Consilient Consultancy

Your program
11 September 2018
1930 - 2200

Evening reception
Mingle with delegates and speakers as you enjoy a range of canapes and street food style delicacies with
beverages on the lawn of The Palace Hotel looking across The Dubai Fountain and Lake towards the iconic
Burj Khalifa

12 September 2018
0800 - 0845

Registration and refreshments

0845 - 0850

Opening address from the producer of IHIF 2018 - Middle East and Africa Event

0850 - 0900

Chairman’s welcome address

0900 - 0930

Opening keynote speech: Insurance as a tool in the pursuit of universal healthcare
Dr Sameh El-Saharty
World Bank, Program Leader, Human Development, GCC Countries, MENA Region, Washington DC

0930 - 1000

Counterpoint speech: The challenge for African countries in the pursuit of universal healthcare
Mrs Nancy Ampah
CEO, Nationwide Medical Insurance, Ghana

1000 - 1045

Main sponsor speech
Glenn Lottering
Senior Director, Oracle Health Insurance Consulting, Financial Services Global Business Unit,
The Netherlands

Theme 1: Strategic business modelling and legacy transformation in a digitized health insurance world
1045 - 1115

Session 1: Building a digitized insurer from new
Jannik Fahlisch
Vice President Strategic Partnerships, Getsafe Digital GmbH, Germany

1115 - 1145

Refreshment break and networking

1145 - 1215

Session 2: What does it take to move old systems to newer and more efficient platforms?
Adi Codaty
Regional Business Development Director, MR HealthTech, UAE

1215 - 1245

Question time

1245 - 1400

Lunch and more networking!

Theme 2: Smart design and distribution of innovative health insurance solutions
1400 - 1430

Session 3: Global impacts of health insurance and innovative distribution
Obinna Gerald Ukachukwu
Executive Head, Business Development and Strategy, Hygeia HMO Limited, Nigeria

1430 - 1500

Session 4: How are insurers in Africa approaching product design and distribution and what can Middle
East insurers learn from this?
Daniel Marfo
CEO/Co-founder, Rx Health Info Systems, Ghana

1500 - 1515

Question time

1515 - 1530

A short refreshment break

Theme 3: Data analytics in underwriting and data protection
1530 - 1600

Session 5: The role of data analytics in present and future claims cost containment
Dr Andreas Bayerstadler
Senior Consultant Business Analytics, MunichRe, Germany

1600 - 1630

Session 6: Predictive modelling and analytics in health insurance
Raghav Ohri
Consulting Actuary, Lux Actuaries & Consultants, UAE

1630 - 1700

Session 7: Think Privacy, Act Privacy – creating the right culture for GDPR and data protection across the
organisation
Carl Blake
Legal Director, Bupa Global, United Kingdom

1700 - 1715

Question time

1715 - 1720

Chairman’s summation and close of the day’s session

13 September 2018
0800 - 0850

Arrival refreshments

0850 - 0900

Chairman’s opening

Theme 4: Sustainability of health insurance as a profitable business line
0900 - 0930

Session 8: How pharma companies can support sustainability of the health insurance system
Qutaiba Al Manaseer
Market Access Lead in the GCC, GlaxoSmithKline, UAE

0930 - 1000

Session 9: What should healthcare providers be doing to support the health insurance system for the long
term?
Willie Willemse
Director Business Performance Improvement, Mediclinic Middle East, UAE

1000 - 1030

Session 10: How can health data be used in patient education?
Hasan Kapar
Senior Principal, Management Consulting, IQVIA Middle East and Africa, UAE

1030 -1100

Session 11: How digital innovation can prevent health insurance fraud
Vidya Hariharan
Director - Group Strategy, Vidal Healthcare Private Ltd, India

1100 - 1130

Question time

1130 - 1200

Refreshment break

1200 - 1230

Session 12: How can payers engage with insured members to encourage lifestyle change?
Marco Bannerman
Executive Director Business Development - Middle East and Africa, Aetna Global Benefits, UAE

1230 - 1300

Session 13: How to make workplace wellness programs work: drawing on lessons from the Cigna 360
Wellbeing Survey
Lianne Braganza-D’Sylva
Head of Marketing and Communications, Cigna Insurance Middle East SAL, UAE

1300 - 1415

Lunch and a chance to rest your brain!

Theme 5: The future of IPMI and international assistance in a digitised world
1415 - 1445

Session 14: How has the IPMI market developed over the last 20 years and where is it heading in the age
of digitalisation?
Rebecca Freer
Head of Marketing, Axa Global Healthcare, United Kingdom

1445 - 1515

Session 15: The future role of international assistance companies in health insurance
Konstantin von Vietinghoff-Scheel
Managing Director, Corporate Counselling Services Sarl, Luxembourg

1515 - 1530

Question time

1530 - 1540

Chairman’s summation and closing remarks

1540 - 1550

Final word and exciting news from the Forum producer

1600

Close of IHIF 2018 MEA

Your Forum producer
Robin Ali is a highly qualified and experienced insurance professional having
served the industry in diverse roles for 30 years, the last 12 being in the
Middle East. He began his career in the UK where he worked with Standard
Life, Eagle Star and Zurich Insurance companies.
In mid-2016 he stood down from a full-time role with Dubai Health Authority
where over a period of 3 years he developed and implemented on behalf of
Dubai Government an insurance regulatory framework in support of the
2013 Health Insurance Law of the Government of Dubai.
Robin Ali
Head of Practice
The Consilient
Consultancy
United Arab Emirates

Robin founded The Consilient Consultancy, an independent advisory services
practice based in Dubai, at the end of 2015. Consilient provides advisory
services on both the supply side and the demand side of healthcare system
financing. The supply side work involves helping governments to develop or
revise their healthcare funding models while the demand side focuses on
ensuring that models are sustainable, focusing on utilization, efficiency,
combatting fraud and abuse and enabling health improvement, particularly
through workplace wellness schemes.
Prior to establishing Consilient and his work with DHA, Robin worked for
Ernst & Young’s Middle East Insurance Advisory Services practice advising
international and regional insurers, reinsurers and regional regulatory
authorities.
Disenchanted with the quality of health insurance events in the region, Robin
decided that The Consilient Consultancy could provide a fresh approach...so
here we are!

Your chairperson
Glenn Lottering is a seasoned insurance and healthcare industry leader and
the Senior Director for Oracle Health Insurance Solution Consulting within
Oracle’s Financial Services Global Business Unit.

Glenn Lottering
Senior Director
Oracle Health Insurance
Consulting, Financial
Services Global Business
Unit
The Netherlands

Leveraging his 25 years of health insurance and IT product experience, Glenn
manages a global team of subject matter experts, supporting the growth of
the insurance business, ensuring that Oracle continues to maintain its
leadership in the market and grow its market share. Glenn has delivered
solutions in conjunction to the case for change that have created the
foundation for customers in transforming their business to meet the needs
of a fast changing health insurance industry.
Glenn is widely regarded as a thought leader in the market for Health
Insurance, Wellness, Digital Insurance transformation, Bancassurance,
regulations for insurance, Insurance analytics, and core transformations in
the insurance market. He is one of Oracle’s lead strategists for Insurance and
provides advisory into for top tier accounts.

Your speakers

World Bank

Dr. Sameh El-Saharty is a global expert in international health. He works as
Program Manager for Human Development at The World Bank in
Washington, DC. He is responsible for the Bank’s advisory services in health,
education, social protection and labor in the Gulf Cooperation Council
countries. Since he joined the World Bank in 1998, he has been responsible
for leading the health policy dialog and strategy development as well as
preparing and managing programs and projects amounting to about $3
billion in more than 25 countries in Africa, Asia, the Middle East and the US.
His most recent work has focused on non-communicable diseases, health
finance, policy reform, service delivery, implementation science, and human
capital. He has more than 30 publications including journal articles, books,
book chapters, analytical reports and policy briefs.

Program Leader
Human Development
GCC Countries, MENA
Region

Before joining the Bank, he held several positions with USAID, UNFPA,
Harvard University, and Pathfinder International. He also held the position of
Assistant Professor of International Health at Georgetown University in the
U.S.

Washington DC

He is a member of distinguished boards including the Global Think Tank of
the NIH’s Center for Translational Research and Implementation Science, the
Dean’s Leadership Council of Harvard Chan School of Public Health; and Chair
of the Advisory Committee of the MENA Health Policy Forum. He is a Medical
Doctor with a Master’s Degree in International Health Policy and
Management from Harvard University.

Dr Sameh El-Saharty

Mrs. Nancy Ampah has worked with Nationwide Medical Insurance since
2010, having served formerly as the General Manager until her current role
as the Chief Executive Officer.

Nancy Ampah
Chief Executive Officer
Nationwide Medical
Insurance
Ghana

She has extensive experience in research [School of Public Health] and health
insurance having worked with the National Health Insurance Scheme (NHIS)
from its inception in 2004 in senior management. She is proficient in project
management, financial management, risk assessment and management,
health insurance, leadership and governance. She has participated in several
local and international conferences and seminars on health insurance and is
currently the vice president of the Private Health Insurance Association of
Ghana (PHIAG).
Mrs. Nancy Ampah holds MSc. Biological Science and an MBA [MIS Option].
She has been very instrumental in driving the business strategy of NMI which
has earned its current feat as the market leader. She ensures that systems
are maintained to improve standards relating to business activities, in
accordance with policies, budgets, and timescales, contributes to executive
policies and strategy formulation among others. She is passionate about
innovation and applying technological innovation in business operations and
consumer experience.

Jannik Fahlisch is a VP at German InsurTech Getsafe, where he manages the
company’s cooperation with partner MunichRe and leads the development
of new insurance products.
Founded in 2015, Getsafe is one of the pioneers in the European InsureTech
scene. Having started with a mobile insurance manager for 20,000+
customers, Getsafe has now evolved into a multi-line, digital insurance
offering and recently launched a new health (dental) product.

Jannik Fahlisch
Vice President, Strategic
Partnerships

Jannik previously worked as a strategy consultant and holds a MSc from
Georgetown University in Washington, DC. .
.

Getsafe Digital GmbH
Germany

Adi is an executive with 19 years of global experience at the intersection of
health and technology at large Fortune 500 companies like UnitedHealth
Group (UHC), Target Corp, General Electric and most recently MR Health
Tech (Munich Re subsidiary). For a majority of his career, Adi has worked
with companies that have leveraged technology as a key tool to drive
innovative solutions to health problems in various markets around the
world.

Adi Codaty
Business Development
Director
MR Health Tech
United Arab Emirates

While at UnitedHealth Group, Adi led the Innovation and R&D team in the US
and India to drive cutting edge solutions in the insurance industry. He was
also on the board of UHC International’s businesses in India and Portugal and
was responsible for the vision and implementation of new product strategy
for the business units in Asian and European markets. In 2014, Adi relocated
to Dubai (UAE) and recently joined MR Health Tech to partner with insurers
and implement technology solutions to drive revenue growth and improve
cost efficiency.
Adi is regular invitee at conferences in Asia and Middle East and routinely
speaks on topics related to health insurance, data analytics and innovation.

Obinna is a business growth leader with a strong understanding of Banking,
Sales and Finance. His decade long experience in SME developmental
finance, Retail Banking Sales, Supply Chain Finance, Credit analysis, Sales and
Business Banking has given him an edge in identifying growth opportunities
in businesses and developing new markets.

Obinna Gerald
Ukachukwu
Executive Head,
Business Development
and Strategy
Hygeia HMO Limited
Nigeria

Obinna is currently the Executive in charge of business development and
strategy at Hygeia HMO, Nigeria’s foremost and largest health management
company. He leverages his current position to create various channels and
partnerships that enables the effective distribution of health insurance
services in Nigeria, and create various methods to improve access to finance
for operators in the health sector.
He was the Country Head of SME banking in StanbicIBTC Bank (Standard
Bank Nigeria). In his role, he provided leadership for the bank as they sought
to grow emerging businesses in Nigeria. Standard bank is the largest bank in
Africa and its reach gave Obinna vast regional and global exposure in
business growth and finance.
Obinna has a Bachelors in Electrical Electronic Engineering, he also holds an
MBA (Finance) from the University of Manchester Business School and he
has the Retail banking certification from the Retail Banking Academy
(London).

Daniel Marfo is a Co-Founder & CEO of RX Health Info Systems, a healthcare
technology company that has developed one of the largest health insurance
electronic claims processing platforms in Sub-Saharan Africa currently
connecting over 1000 healthcare service providers and being used by over 15
health insurance companies.
Daniel holds a degree in Pharmacy with a double Diploma in Business
Management and Financial Management.

Daniel Marfo
CEO/Co-founder
Rx Health Info Systems
Ghana

Prior to joining RX Health Info Systems as CEO, Daniel worked extensively in
management positions for major pharmaceutical companies including
Johnson & Johnson and Sandoz.
Daniel is a TEdX Speaker and is passionate about using technology to solve as
many of Africa’s healthcare challenges as possible.

Andreas Bayerstadler holds a diploma (equivalent to master) and a PhD in
Statistics from the Ludwig-Maximilians-University in Munich.
After obtaining his diploma in 2010, he joined Munich Re and worked as an
analytical consultant in the field of health primary insurance and
reinsurance. In this role, he led various consulting projects and developed
analytical solutions for health insurance companies. In parallel, he completed
his PhD thesis on analytical applications for claims and network management
in health insurance.
Andreas Bayerstadler
Senior Consultant
Business Analytics
Munich Re
Germany

In 2017, he joined the central Data Analytics unit of Munich Re as a Senior
Consultant for Analytics which drives the development of analytical services
in all lines of business. In this new role, he has worked on analytical
strategies for primary insurance companies and developed a standardized
analytical self-service platform. Also, he is responsible for the roll-out of
Analytics across Munich Re’s global organization.
His main area of expertise is the combination of data management and
Analytics with business know-how to proactively steer insurance operations
and create business value.
Andreas was raised in Munich, Germany. He is actively playing tennis and
holds a trainer license since more than 10 years.

Raghav is a Fellow of the Institute of Actuaries. As Consulting Actuary at Lux,
Raghav pursues a general insurance actuarial focus. Raghav has worked on
product development and pricing projects for several regional and
international insurers, reinsurers and TPAs. He has developed a keen
understanding of data and has streamlined much of the process driven
capabilities at Lux. He complements this with experience in general
insurance reserving and statutory related projects.

Raghav Ohri
Consulting Actuary
Lux Actuaries &
Consultants
United Arab Emirates

Carl joined Bupa in October 2014 and became the Legal Director for Bupa
Global in December 2017, with responsibility for legal risk matters across the
business with a team of 13 lawyers covering matters including privacy and
data protection, product and marketing, sales and distribution, customer
services, digital and IT systems, and contentious matters.

Carl Blake
Legal Director
Bupa Global

Prior to this Carl spent three years at Royal Sun Alliance (RSA) in a number of
positions within the Group Centre and Emerging Markets legal teams,
including as General Counsel, Central and Eastern Europe and the Middle
East, for which Carl was responsible for running a team of 11 lawyers and
compliance officers dealing with a variety of legal and regulatory matters
across those jurisdictions. Prior to RSA, Carl was a Senior Associate at the
international law firm Clifford Chance in the Corporate Finance team.

United Kingdom

Qutaiba Al Manaseer is the Market Access Lead for GSK in the GCC region.
Previously he was Market Access Manager for UAE and Insurance Lead for
GCC.
Working with GSK for more than 13 years, Qutaiba began his career in Jordan
in 2005 and moved to UAE in 2008. In 2015, Qutaiba completed a 6 months
Pulse volunteering assignment with Amref Health Africa -the largest African
based NGO- as a Business Development Advisor for the Institutional fund
raising department.
Qutaiba Al Manaseer
Market Access Lead
GCC
GlaxoSmithKline
United Arab Emirates

In 2016, Qutaiba relocated to GSK head office in Jeddah for a 1-year
assignment making significant contributions in establishing the Market
Access function in KSA and supporting the access plans implementation for
multiple innovations
Passionate about Diversity and Inclusion, Qutaiba was a member of the core
committee of the Women Leadership Initiative (WLI) Chapter in the GCC.
Through his role as Communication, Membership and Development
Manager he supported the launch and growth of the GCC chapter. Currently,
he is a member of the global WLI committee as Global Chapter development
lead, and he helped to launch WLI in 10 countries across the globe.
Qutaiba holds an MBA from the Swiss Business School, Switzerland and a
Bachelor’s degree in Pharmacy from the University of Jordan.

Willie heads the Business Performance Improvement unit at Mediclinic
Middle East, which forms part of Mediclinic International, a private
healthcare services group which operates 75 hospitals and 29 clinics in South
Africa, Namibia, Switzerland and the United Arab Emirates. Mediclinic
Middle East operates six hospitals and 23 clinics in the United Arab Emirates,
with more than 700 inpatient beds.

Willie Willemse
Director
Business Performance
Improvement

Willie’s career at Mediclinic began 23 years ago at a small-town hospital in
South Africa. With a background in finance, Willie’s journey with Mediclinic
includes hospital administration and financial management, corporate
funder relations, and commercial management.
His current position sees him exploring and leading a range of projects and
initiatives focused on process efficiencies, business development and
innovation.

Mediclinic Middle East
United Arab Emirates

Hasan Kapar is a Senior Principal at IQVIA, leading Management Consulting in
the Middle East and Africa focusing on Healthcare. He has more than 13
years of experience across Europe, Middle East and Africa.
He has published a number of articles and given public speeches on health
related topics, such as healthcare policies, access to medicine, emerging
market entry strategies, portfolio assessment and launch excellence.
He has a specific passion about health economics for which he holds MSc
from London City University.
Hasan Kapar
Senior Principal,
Management Consulting
IQVIA Middle East and
Africa
United Arab Emirates

Vidya Hariharan is a senior professional in the Healthcare, Insurance and
Financial Services space in India. She has spent 20 years with companies such
as Swiss Re, Deutsche Bank and KPMG Consulting.
She is a co-promoter of Vidal Healthcare Private Limited. Vidal is the holding
company of the erstwhile TTK Healthcare TPA Pvt Ltd and is a health
management company. Her role is to incubate new lines of business for the
group – the most recent one being medical value travel in Africa.
Vidya Hariharan
Director - Group
Strategy
Vidal Healthcare Private
Limited
India

Prior to Vidal, she worked with Swiss Re, in India and in Zurich. Key skills
include a melding of the strategic and operational. She served as part of the
Market Development and Global Strategy team for Swiss Re helping the
company evaluate investments in India.
In her market development role she has been extensively involved with the
Health insurance Committee of the Confederation of Indian Industry (CII) and
the Federation of Indian Chambers of Commerce and Industry (FICCI) since
2004. She also advises the Retailers Association of India on their Knowledge
initiatives.

Mr. Bannerman is an accomplished and commercially astute international
business leader with extensive experience in leading business units to
breakthrough performances, delivering on growth strategies and leading
transformational change.
Today he is the MEA executive director for Aetna International which
specializes in the provision of international private medical insurance and
delivering health & well-being strategies to corporate clients. He is
responsible for all customer segments including Government, Corporate,
SME & Consumer across the Middle East and Africa.
Marco Bannerman
Executive Director,
Business Development
Middle East & Africa
Aetna Global Benefits
United Kingdom

He started his healthcare career with Bupa UK in 1993 where he held a
number of senior leadership roles culminating with responsibility for the
profitable growth of a Corporate & SME client portfolio valued at $1.5bn in
gross written premiums.
He also worked for the Priory Hospital Group where he had responsibility for
transforming their Scottish business unit by developing revenue streams
from major health boards, corporate clients and the consumer market.
.

As the head of marketing and communications at Cigna Insurance Middle
East, Lianne Braganza-D’Sylva is responsible for reinforcing Cigna’s customercentric approach through the development and execution of strategic brand
marketing, targeted segmentation programs, digital initiatives and
comprehensive plans across the region.
Based in Dubai, UAE. Lianne is part of Cigna’s Middle East leadership team
for over four years. She was pivotal in setting up the marketing team in the
region and elevating the brand as the company went through an acquisition
Lianne Braganza-D’Sylva
Head of Marketing and
Communications
Cigna Insurance Middle
East SAL
United Arab Emirates

Prior to joining Cigna, Lianne led the marketing strategy for Zurich Insurance
Middle East’s B2B segment, before which she was with AXA Middle East as
the Regional Brand and Marketing Manager for their retail and commercial
verticals.
Lianne holds a Bachelor’s degree in English Literature from Mumbai
University in India. She also holds a post-graduate diploma in Mass
Communications from Xavier’s Institute of Communications in Mumbai and
Strategic Marketing from the Chartered Institute of Marketing in the United
Kingdom.

Rebecca is Head of Marketing for AXA – Global Healthcare, a managing
general agent dedicated to supporting the healthcare needs of globally
mobile citizens.

Rebecca Freer
Head of Marketing
Axa Global Healthcare
United Kingdom

A Chartered Institute of Marketing qualified professional, Rebecca began her
career in the health and safety sector, before moving into a dedicated
healthcare marketing role in international behavioural risk management
firm, ICAS, in 2005. Having built on her strong marketing healthcare
background, Rebecca joined AXA in 2007 where she has held a number of
positions including Retention Marketing Manager for Corporate Health
Services and Head of Corporate and Communications for AXA PPP
healthcare.
Rebecca moved across to AXA’s international business in 2014 and leads a
team of marketing professionals responsible for proposition development,
customer insight, digital and acquisition marketing, communications and
brand. Rebecca lived as an expatriate in the Kingdom of Saudi Arabia and
Bahrain during her early years. This experience gives her a close connection
with AXA – Global Healthcare’s customers and complements her rich
understanding of the complexities of global healthcare.
Living in the UK, Rebecca has a passion for travel and photography.

Konstantin currently is a member of the Institute of Occupational Safety and
Health (International and EMEA section) and chair of the “Occupational
Health & Safety” committee at the AEB (European Business Association) in
Moscow.
Konstantin has an MSc in Clinical Psychology (suma cum laude), Brussels
University. He further holds a Certificate in Human Resource Management
(EHSAL) and is a Certified Employee Assistance Professional (CEAP). Next to
German he is fluent in English, French and Dutch.
Konstantin von
Vietinghoff-Scheel
Managing Director
Corporate Counselling
Services Sarl
Luxembourg

His experience in strategic development, consulting and training has coered
a large number of different countries including the Middle East. He has
worked for over 12 years as a trainer and special assignment consultant with
the Center for Creative Leadership, responsible for the development of the
Executive Coaching practice. Later he worked with Duke Corporate
Education and further was responsible for Leadership development at 2
major ‘Magic Circle’ Law Firms. CCS Clients are from oil & gas industries,
consumer goods, industrial manufacturing groups, insurance, financial and
pharmaceutical industries. Projects have included risk assessment,
application of assessment strategy, developing workplace health promotion
and running training and management education programs.
As the driving force behind CCS, an international consultancy working in 27
countries in the field of HR development and Health Management in the
Workplace with a team of several hundred professionals he has acquired
significant leadership experience.

Exhibitors
Portal 724 is a Turnkey Telehealth Solutions Company and expert in
Mobile Remote Patient Monitoring Solutions. Our solutions help
manage people with chronic illnesses such as diabetes, chronic heart
failure, hypertension, COPD and preventative health conditions such as
weight loss and pregnancy.
We currently have over 60,000 people using our services in the United
States and our clients are fortune 100 companies. Portal724’s leading
virtual care solution increases access to care and decreases healthcare
delivery costs while proactively monitoring and managing chronic
illnesses.
We integrate the latest in interactive response technologies with an
advanced care platform on a highly secure mobile network to automate
patient and drug management, reduce errors and increase efficiency.
As a pioneer in the world of Telehealth, with over ten years of expertise
in the deployment of technology in healthcare, we present solutions for
Device Management, Disease Management, Drug Management and
Quality Commitment.
Portal 724 ensures information security with interoperability through
acquiring ISO:27001 certification and HIPAA compliance.

Networking notes

Networking notes

